
a5utoiH- HIEA ATT EETatorT, 3TROgOYHO
uRaT HREIT - 23/15 

aaru AT_dE fd. yH.T. 39-40 zUE yRT, FTST TgR 

3 fgTT àatt7 ae fa. yui. 39-40 vEra yRar, 

3HT&T fHi:19.04.2022 

Sweetended Carbonated Water (Thums Up Brand) HaTE 5 EM TR T TTa fYT 

20.06.2014 ERT T ERT fGRT TAT 7T YTe Sweetended Carbonated Water (Thums Up Brand) 

aforet yFuNT ÀAGR 3T5 1I T 5T eRT YITE fd. THUT. 39-40 zUEEIA yNIT, 
DTI aj uay q7yH¥HY. 2006 i eTRT 26 eTNT 2)ti) 7T ooie fT 8, GT f ys 
gHH. 2006 a TRT 52 ET JHT ay sTRTE ET SIUT BIHT afdsa fy IA Eq 

2.4TE T 35TNT ERT 78 yRarg 18.03.2015 H YIT À ET fT TAT 

fAi5 27.05.2015 T HIEHE ITEE HE eqATT TAT AHTRjt iAT 02 03 i sR dS fHi 30o.06.2016 h t HaRTS H eqeiT qHTd-IHT UT fT| 3HTrit ieI 01 R aHi 26.06.2015 TT AYTed HT 02 03 1 R I A 30.06.2016 39T GAT KT 

20.06.2014 31THN TE YETe Sweetended Carbonated Water (Thums Up Brand) a1 ATATE 
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Te A 2006 2011 a eTRI 26 a Ty 9RT (ii) aT JoTieA YA ya HTRTET IRT 2Y n 

HGR 345 oAT GarTG UI^TE f. UHÜT. 39-40 IT gRAT, JTAST 

P 
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